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CONTRAST OF HOSPITALITY AND MANUFACTURING INDUSTRY AS
MANAGEMENT STUDY

Yoshikazu MAEGAWA

Since hospitality industry and manufacturing industry are deemed to have totally different attributes,
these two are rarely cross-referenced or compared to each other. This paper urges, however, from some
specific management perspectives, the two industries have similar framework and can be referred mutually.
Consequently, the paths manufacturing industry has been traced can be lessons as well as negative examples

which hospitality industry can learn from.



