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SOCIAL COSTS OF TOURIST DESTINATIONS AS PERCEIVED BY TOURISTS
IN THE COVID-19: FROM THE PERSPECTIVE OF TOURIST DESTINATION
IMAGE AND TRAVEL ANXIETY

Hisashi MASUDA

COVID-19 has a long-term and severe impact on tourism-related industries. However, it has not been
sufficiently clear what social costs travelers are willing to bear when they travel under the risk of infectious
diseases. This study analyzes the relationship between tourism destination image and the social costs that
travelers can bear (willingness to pay for infectious disease control in tourism destinations; WTP), consid-
ering differences in the propensity to acquire online tourism information. The results showed that the ac-
ceptable burden of social cost was positively related to the cognitive and affective images of tourist desti-
naiton and the WTP in the group that obtains tourist information from social media influencers. This re-
search will contribute to the development of tourist destination loyalty, which takes into account the social

costs that travelers can bear.



