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TOURISTS' WILLINGNESS TO PAY FOR TOURIST DESTINATION INFECTIOUS
DISEASE CONTROL UNDER COVID-19

Hisashi MASUDA

While there is a tendency to demand a certain level of consideration for tourist behavior in the manage-
ment of tourist destinaiton, there has not been sufficient discussion on how to recognize tourists who are
cooperative toward destination. Here, WTP (willingness to pay) for infectious disease control in tourist
destinations was estimated as the social cost of such destinations as perceived by tourists. The data were
obtained from a survey of Japanese living in Tokyo regarding tourism in Kyoto. The results showed a strong



influence of WTP on tourist destination infection control, with the middle-aged group showing less bias
across groups, but a statistically significant trend toward a decrease in WTP as the propensity to obtain
online tourist information increased. Online dissemination of tourist information is underway, but more
detailed research is needed in terms of the impact on tourists' willingness to cooperate.



