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THE RELATIONSHIP BETWEEN MEDIA VIEWING PREFERENCES AND
SUBJECTIVE WELL-BEING AMONG JAPANESE UNIVERSITY STUDENTS

Eiichi MORIMOTO, Koutarou OHASHI and Kazumasa MORI

This study investigates the relationship between media viewing preferences, particularly television view-
ing, and subjective well-being (SWB) for Japanese university students. A survey was conducted with 138
students from a private university in the Tokyo metropolitan area, where participants responded to psycho-
logical scales measuring SWB, personality traits, television affinity, and utility of YouTube. Analysis of
the collected data revealed a positive relationship between SWB and television viewing preference, whereas
no significant relationship was found between SWB and YouTube viewing preference.



